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MONTEPISANO: DISCOVERING THE SLOW
PACED TOURISM OF TUSCANY

Typical tuscan yard in the farmhouse “Al Palazzaccio”
The Assessment Mission in Monte Pisano was organised by the partner coordinator
Raffaella Nocchi from Timesis srl Montepisano DMC from 18 to 22 July to assess
destination potential for senior tourism.
The team achieved a clearer consciousness and knowledge of the destination “Monte
Pisano”. The two focus groups organized by Montepisano DMC and the Municipality of
Capannori have been very useful and the discussions revealed crucial information to
identify the main constraints and challenges to develop a low-medium season tourist
product for seniors.

The slow paced tourism of Tuscany

Montepisano landscape from San Giuliano Terme
Monte Pisano is an area between Pisa and Lucca characterized by hills, terraced land
and low mountains and the highest one is Monte Serra (917m). There are several kinds of
accommodation available, but the most typical and widespread is the farmhouse, followed
by B&B. The majority of accommodation are quite small, suited more for individual tourists
or small groups.
Spring and summer are clearly the more touristic seasons, with a peak of visitors in July
when they count more than 12.000 visitors and a slight fall in June.

Visit in Monte Pisano

Lunch table in the yard of the farmhouse “Al Palazzaccio”
During the first day the TAT group had an overview of the area and its seven
municipalities, we visited Asciano village and springs valley, Medici aqueduct and the
ancient cistern. The Ancient Cistern of Asciano, called “Cisternone” is an historical
building of 1695 part of the Medici Aqueduct, located in Asciano village exactly in the
protected ANPIL (Area Naturale Protetta di Interesse Locale, a protected natural area of
local intrest) Spring Valley “Valle delle Fonti” so called for its richness in pure water and
from where at Medici time the water was collected and channelled to Pisa. Then we visited
the Francesco Di Bartolo Little Theatre of Buti, the Romanesque parish church “Pieve di
Santa Maria” of Vicopisano and the Antico Frantoio Bovoli of Vicopisano.

In the vineyard of F.lli Urbani farmhouse in Gattaiola
During the following days the group went to the Regional Park of S. Rossore and
experienced a “Bones for life”® lesson, a “watercolour workshop” presentation, a “Weaving
traditional willow baskets” workshop and a chorus performance experience based on the
so-called ‘Functional Method for the Voice’ of the Lichtenberg® Institut.
In Lucca we visited the winery Urbani family and then we went to Capannori area to see
the astronomical observatory located in the village of Vorno, on the Mount of Gallonzora,
far from artificial lights that can disturb the view of the sky. The last dayr we went
to Sant’Andrea di Compito, part of the municipality of Capannori, a small village also
called “Borgo delle Camelie” –Camellia Village– thanks to the presence of several ancient
camellia trees. The team visited th Garden of Camellias that includes more than 500
different varieties of camellias where visitors have an opportunity to learn the history,
propagation and botanical characteristics of the plant while ensuring the protection and
conservation of the more ancient trees.

Montepisano landscape from Sant’Andrea di Compito
The group also took part in two focus groups with tourist local stakeholders, one with
representatives (both political and officers of the 7 municipalities of Monte Pisano area
(Capannori, Lucca, Vecchiano, San Giuliano Terme, Calci, Vicopisano e Buti) at
the Charthouse and the other with SMEs and tourist operators at theNatural History
Museum, in Calci.
The focus groups were set in the area of the Charthouse, in which is located the Museum
of Natural History of Pisa, one of the oldest museums in the world. Collects and displays
over 400 years of history of the natural-scientific research of Pisa University.

Focus Group in the Charthouse
Monte Pisano strength, in terms of tourist offer, is represented by the possibility to
perform experiential activities as well as the high cultural value of its heritage.
Complete results and recommendations of the visit will be soon available to local
stakeholders and tourist service providers during a capacity building event to be held
between September and October to share the findings.

VULKANLAND: INTO THE ‘GREEN HEART’ OF
AUSTRIA

Vulkanland landscape
From 27 June to 1 July the region of Vulkanland, Austria was visited by DiscOver55
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assessment team.
The objective of the mission was to assess are potential offer for senior tourism and to
exchange best practices finalised to tailoring of the senior tourism product. The specific
aim was to collect data on tourism to get to know the destination, its tourism services and
discuss with local service providers and relevant stakeholders to gather their opinions and
instances. The mission was organised with the support of the local coordinator Gabriele
Grandl from the partner Spirit of Regions.

Into the ‘Green Heart’ of Austria

Vulkanland is located in Styria, the ‘Green Heart’ of Austria with large forests throughout
the province and inviting vineyards. Styrian Vulkanland is located about 65 km south-east
of the city of Graz, it offers many activities and excursions to visitors such as hiking &
biking, castles, high quality culinary manufactures and traditional local festivities. In the
south the gentle hills of the vineyards offer a wide range of walks and wine taverns.
Several amenities such as orchards where Styrian apples, elder and wine grow, Vulcano
ham, pumpkins await, relaxed bathing and warm springs are available for tourists to enjoy.
To then perhaps make a stop at a friendly Buschenschank, to taste the local wines and
regional specialities, especially the homemade Styrian pumpkin seed oil.

TAT members visiting Kneipp path in Klöch
A number of companies of the area are gathered in a brand (created in 1999) to reinforce
the local identity and the history of the entire community and being more easily recognized
to the market in order to offer their specialties (wine, ham, cheese, tomatoes, chocolate,
pumpkins and pumpkin seed oil) and to starting an hospitality network of excellence
(farms, B&B, tavernas). The brand is defined and visible everywhere (also internationally
known): on signs throughout the area, brochures, websites and on wine labels .

Vulkanland local specialities
Tourism in Vulkanland is mainly based on natural and cultural resources along the
traces of the volcanoes that characterize the area as a region of health and vitality, such
as: the thermal baths, the “thematic” hiking routes, gardens of life (organic food
production) in the local the culinary and gastronomy museums and collections (48 in the
area).

Vulkanland visit
For the purpose of DiscOver55, the mission took into consideration several attractions,
divided into four categories: natural, cultural, events and others.

TAT members discovering Vulkanland landscapes
The team visited Feldbach and had an e-bike tour to Vulcano ham world for a guided tour
and tasting. E-bike tour included visiting Gsellmanns Weltmaschine.
We also visited: Genusshotel in Riegersburg, Riegersburg walking over the Castel rock,
Gölles vinegar and spirits and Zotter choco shop theatre having a guided tour and tasting,
the accommodation Ferienhaus Zotter, the town of Klöch with a presentation of the
thematic trails, the Klöch Vinothek (guided tour and tasting), the accommodation Kurbishof
Gartner, the Herbst hotel, the Gleichenberger Hof – Villa Gleichenberg in Bad
Gleichenberg, Kurhaus Bad Gleichenberg,Gleichenberger Bahn (traditional train service
Feldbach), and a local Buschenschank named Leitgeb.

Vulcano Ham
The team had the opportunity to participate in a “MeisterKultur meeting” held the
29th June at the Herbst Hotel: participants where representing a network of local
companies (410 local companies and 150 licenses) involved in an previous European
project. Michael Fend, managing director of the Steirisches Vulkanland organization, has
clearly presented the local development ”awareness process“ of the Region.

TAT discusses strengths and weaknesses of Vulkanland as senior tourism destination
During the focus group local stakeholders were asked to express their opinions about the
following themes bearing in mind to have a look on senior tourism target: accessibility to
people with limited mobility; transportation; language barriers; safety and healthcare;
activities; commercial strategies. Vulkanland as destination presents high quality standard
in accommodation and gastronomy.
Complete results and recommendations of the visit will be soon available to local
stakeholders and tourist service providers during a capacity building event to be held
between September and October to share the findings.

IZOLA: THE PEARL OF SLOVENIAN COAST

TAT members on the terrace of Hotel delfin, above marina of Izola
Second stop of the DiscOver55 assessment tour, from 7 th to 9th of June the city of Izola,
Slovenia, hosted our team.
The mission was organized with the support of the national coordinator Alenka Ogrin from
ZDUS, Slovenian partner of the project DiscOver55, and it was focused on Izola main
attractions and activities.
Hotel Delfin, a hotel which is mainly focused on senior tourists, and Izola Tourist
Association were also actively involved in preparing and organizing this mission.

The pearl of Slovenian coast
Izola is an ancient settlement on the Istrian Peninsula in southwestern Slovenia. Much of
the original town is still intact, dating back to the Roman period and showing traces of its
medieval and modern past, when it belonged to the Republic of Venice and the Austrian
Empire. The area is bilingual, with both Slovene and Italian spoken as official languages.

Marina of Izola – panoramic view
Izola is a lively tourism destination during the summer season – form June to August –
attracting national and foreign tourists as well, mainly from Austria, Germany and Italy.
Tourism is mainly based on cultural and natural heritage with a huge offer of events during
high season. Izola city centre is the main pole of services and accommodation, while the
town’s hinterland and the surrounding areas offer cultural and natural attractions of the
Istrian hills. The city has a fair accommodation offer with many possibilities for an active

holiday: festivals, local workshops (picking olives, discovering the vineyards, etc.),
excursions, cycling, horseback riding, water sport practising and sailing.
The local gastronomy is rich and mostly Mediterranean, based on fish, home-made olive
oil and wine.

Cobbled streets in the city centre

Izola visit

TAT members on the mission

Our team of evaluators set off to Izola bearing in mind the assessment criteria previously
established, i.e. the four ETIS macro-indicators of Accessibility, Safety and Healthcare,
Activities and Quality.
The TAT’s exploring activities and meetings with the local stakeholders were supported by
simultaneous collections of data through field surveys (such as selected interviews) and a
SME survey via questionnaire that was used in each DiscOver55 destination. The survey
was prepared by local partner, Izola Tourist Association.

In the Kneipp garden – latest acquisition of hotel Delfin, and a very popular attraction
among senior tourists
The TAT programme for Izola and the sorrounding areas included 9 on-site visits to the
main attractions, both cultural and natural, as Izola Lighthouse Beach, thePalace of
Besenghi degli Ughi, Medljan tourist farm, and the city centre of nearby towns of Koper
and Piran. In addition TAT members participated to the annual event of the Mussels
Week (special offer), gathering firsthand experience of the local tourism offer. It is
planned to develop a walking route of green areas of Izola as one of the results of the
project.

TAT discuss strengths and weaknesses of Izola as senior tourism destination
On the 8th of June the TAT met at the Delfin Hotel with a group of local stakeholders
representatives of municipality, owners of restaurants, directors of hotels and national
parks, olive oil producers, local tourist association etc. The meeting tackled the main
themes of DiscOver55: accessibility, health and safety, local activities, quality of offer and
commercial strategies – bearing in mind the senior tourism target Very interesting
feedback – opinion about Izola as a destination for senior tourists was given by Ms.
Božena Rasmussen, a regular visitor of Izola from far away Faroe Islands. The final wrapup meeting of the TAT members was the moment to share impressions and opinions on
the visited destination. Members confronted notes and diaries written along the visits, and
worked together to provide relevant information for the evaluation report and further steps
of DiscOver55.
It has to be noted that the warm climate all year long allows Izola to expand the tourist
offer to low and medium season, and that innovative concepts can be further developed to
attract specific targets.

Complete results and recommendations of the visit will be soon available to local
stakeholders and tourist service providers during a capacity building event to be held
between September and October to share the findings.

LAIKE SAIMAA: A PLACE BETWEEN WATER
AND SKY

Lake Saimaa
From 24 to 28 of May our selected Transnational Assessment Team (TAT) has visited
Lake Saimaa, Finland, for the first of four assessment missions that brought us to visit the
DiscOver55 destinations in Finland, Slovenia, Austria and Italy.
The mission was organized with the support of the national coordinator Pellervo Kokkonen
from SYKE, our Finnish partner. The goal was to achieve a better awareness and
knowledge of Lake Saimaa area, to assess its potential as a destination for senior
th

th

tourists and pave the way to develop suitable tourist products.
The visit involved mainly two areas representative of Lake Saimaa – Savonlinna city
centre and Punkaharju Ridge recreational area.

A place between water and sky

Lake Saimaa, as its name suggests, is an area characterized by abundance of water. Its
lake is the largest lake in Finland and the fourth largest natural lake in Europe.
The area of Lake Saimaa is in the south-east of the country and includes, among others,
the city of Savonlinna, situated in the middle of the lake. The town is built on a chain of
islands and tourism is an important source of livelihood.
Tourism here, as more generally in Finland, is primarily based on national tourists, but
foreign arrivals are still significant, mainly from Russia, Germany, Switzerland,
The Netherlands and Austria.
It is also highly influenced by seasonality, with peak of visitors in summer and especially
in July. Main reasons for this seasonality are weather conditions, below the zero from
November to March, and hours of light. July is also when most of Finnish people have their
holidays, and in this month cultural events are held, as for exapmle the famous
International Opera Festival in Olavinlinna medieval castle (Savonlinna).
The typical and most widely chosen kind of accommodation is the cottage, usually a small
house by the lakeshore where visitors can enjoy their holidays surrounded by nature.
Typical cottages are often provided with sauna, a substantial part of Finnish culture and
tradition. For Finnish people the sauna is not a luxury, but a necessity: a place to relax with
friends and family, and a place for physical and mental relaxation as well.
Lake Saimaa, for its natural resources and wellbeing vocation, has long been a destination
for rehabilitation holidays as well, even if cuts to the benefits from Finnish government
has caused a decline in these arrivals.
In general, number of arrivals and prices of accommodation in Lake Saimaa have been
declining in recent years.

Lake Saimaa visit
Our team embarked on the Finnish mission armed with the assessment criteria previously
established, to evaluate the destination on the four chosen indicators: Accessibility, Safety
and Healthcare, Activities and Quality.
In Lake Saima qualitative and quantitative data have been collected by the team through
field surveys (interviews of selected stakeholders) and a SME survey via questionnaire.
The programme included 9 on-site visits of the main attractions of Savonlinna and
Punkaharju Ridge. They were divided into four categories – natural, cultural, events and
others – and they allowed the team to experience firsthand the local tourism offer and
evaluate its quality.

A focus group with tourist local stakeholders, mainly private sector representatives, was
held at the Spa Hotel Casino of Savonlinna, to share views on Lake Saimaa as a tourism
destination and collect opinions and data on the selected indicators.
On the last day in Lake Saimaa the team met for a final meeting, where members shared
impressions and ideas on the first DiscOver55 assessment tour. Notes, diaries and photos
were the key elements to keep track of the events, and the starting point for the
destination’s analysis and mission’s report.
One of the strengths of Lake Saimaa as destination is that it is renowned for group tourism
and that allows cultural and green activities in a water landscape. It is also still quite
unknown to lots of tourists, especially in southern Europe, who could be attracted to its
outstanding natural landscapes.
Complete results and recommendations of the visit will be soon available to local
stakeholders and tourist service providers during a capacity building event to be held
between September and October to share the findings.

TAT mission visit in Tanhuvaara sports resort – inspecting facilities

Nordic walking is cool – in May on Lake Saimaa shore

Intimate lake landscapes of Lake Saimaa in Savonlinna offer relaxation for the soul and
through outdoor activities improved fitness

